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The Power of Networking

 ingle lngest Wide Are Net

With huge potential in the SMB segment and
support from its channel network, DAX Networks i
all geared to take up the challenge and turn it into an

opportunity. By Snigdha Karjatkar

AX NETWORKS
winset up by Ap-
com {1986, After
the 1978 closure

of IIM's India operations, the
group was invalved in ol
tancy and Turnkey projects
before startingthe manufac-
turing operations n 1986 when
D ploneered the use of car
ridge tape drves n India
Withitwo yearsafet i
establishment 1988, Dax saw

amaor growth epportunlty n
Iondfa and diversified into Net-
worklg, By the endof I,
Dax had earmed ifs place I the
networking prouc o,
Thereafter, Dux conse
tently added new networking
product ines and is currently
India-engineering ts prod:
acts from leading technology
manufacturing companies like
Perle for Unlx Connectivity
and Remote Access solutions

snce 1992, Econ for WAN and
ISDN products since 1994 and
many other high technology
manifacturing corporations.
During the early 905, the
company claimedto have
{nstalled the first PC-based
Routing solutions. “We then
introduced end-to-end Cats
Systems. We have trained
thousands of enginéers on
Netwarking Technologles,
Hy 1998, we fnstalled India's

iy and support complete

work. The first contribution t0
the Internet Revolutlon by Dax
was ndlas only [nstant-on
Modem," said Sudha Jagdish,
(00, Dax Networks,
In1999, Dax launched its
SOHOHO, which inchudes
SOHO + Home / Internét-
related products,starting
with modems followed by
other Networking and loternet
products. Dax, which isan
[S0-certified services compa-
iy, has offeriogs in Enterprise
Ronters & Switches, Cabling
Wireless, VPN and olhes net
working technologies, They
claim to be key differentators
who have the ability to cer-

Jayer-3 structured Switching
& Routing network, which can
comply with core enterprise
systems inany LAN/MAN/
WAN Network,

fly 2000, it had over L5 mil
lion nodes in India. In 2001,
full rate DSL Customer Prem:

ises Equipment was installed,

In 2002, the sngle largest
ValP netwock of more than
1500 ports was deployed. One
of the Interesting and excep-
tional projects tha were u-
dertaken was the networking
of the Dal Lake, In 2003, Wikl
enabled Dal Lake fn Kashair
became the wotld's first WiF|
hotspot on 2 lake.

112004, 3 higheend carrier
clasy Routing Switches and
modular Routers enabling 100
percent ineroperability were
introduced along With sean
less integration with multiven-
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dor proprictary core solutions,
thus providing high-price per-
formance, alternatives fo users
on their network expansions,

“In 2008, we crossed 2.8
milfion installed active nodes,
Though, it ook 10 years to
reach from 0 tol.§ million, it
fook us just 3 years (o add an-
other ome million nodes, Over
12 milkion meters of UTP cable
have been installed til date,"
informed Jagdish,

“We continue ndding ter-
minals to the largest WAN in
India and the Nationd] Stock
Exchange, which today has
maore than 4,500 nodes and is
still growing," added Jagdish.

With over 400 solution provid- |

986

DAX Wis FOUH[IEU BY THE

et and 2,000 trained engi-
nicers in India, Dax s among
the known networking brands.

Channel Strategy
Dax started the Authorized
Dax Solution Providers
(ADSP) programme last vear,
which increased their channel
foot print in the country,
"Talking about the channel
strategy, Jagdish said, * We
intend to target regional sales
across the country, We wanl
to reach out 10 the SMBs and
the niche market. We intend to
support custorers in terms of
total Service [ evel Agreement
(SLA relating to 999 percent
network uptime.”
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| Da continues 1o be techni-

cally the most respected OFM
vendor in the country. Dax
technology distribution net-
work is extensively utilized
by all networking OFMs,
VAR, distributors, dealers
and golution providers. Dag s
India’s foremast value-added
service & solution provider of
networking products, All Dix
products are positioned and
work in synergy with Ciseo,
Norte! and Juniper.
Shiring the channel plans
for the wpcoming year, fagdish
remarked, “Dax has adopted a
solution-oriented approach to
support our ADSPs and tap the
horizontal SMB market. Our
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Instart-on mode

| ADSPs will be armed with a

suceessful combination of prod-
ets and technology that yield a
higher ROT for the customer.”

Da, which has its headquar-
ters in Chennal, has marketing
offices in Ahmedabad, Banga-
lote, Kolkata, Chenna, Cochin,
Coimbatore, Dehradun, Delhi,
Hyderabad, Lucknow, Mum-
bul, Pune and Trivandrum,
Dax Networking Competence
Center and Service Center are
Iicated in Chennai,

In addition to the headquar-
ters-based technical support
teams, Diax has technical sup-

| port executives spread across

15 partner [ocations and at
cight regional ofice locations

1

Dll i.MIHL‘HEI} SOHB hND

e —. | £ e
|
{Revemue (in Croae)

e N6

IIRER TR Tl | WP




JERE BIRE P PU LN RREYY R SLEMP

2003

ONE OF THE RARE PROJECTS
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A 24/7 teabtime back office,
which supports Dax Techni-
cil Help Desk and a Customer
Relationship Management sys-
tem, further enthances support
livels to the Dax customérs.

The Road Ahead

With globalization, the in-
creased need for corporate
connectisity and the rapidly
growing populatity of the n-
ternet, the need for global data
iind voice communication s
immense. Dax is committed to
play & key role in connecting
Tndia to the global network
and will continiie lo add new
products that will not only
dolight but lcad the rapidly
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A HIGH-END CARRIER CLASS
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. THE COMPANY CROSSED THE

ko 2 8 i intitacd active

rowing networking needsof | sustaln our channel growth,"

the Indian customer,

Du will sckage Network

ing Infrastructure (NI solu-
tions for the SMB market.
These scalable solytions will

e marketed by ADSPy across

the addressable market,
Jmedsh believes that the
mankra o success i this

fiercely competitive market is

to follow 4 solution-oriented

appaach, which will meet the

l wid Jagdish.

The set of offerings that
Dax hs reserved foe its
customer this year will be a

‘ whale new set of product port-

folio. “Our market approach
] plans for the new financial
l year comprise of packaged
Networking Infrastructore
(NI solutions for the SMB

Matket." The solution-orient-
‘ od approach includes scalable

grovsing eeds ofthe horizon- | network infrastcture ke

tal markets in India. This will

help sustain and increase the

company’s market share.
"W plan to surge our rev-

enues by tapping the SMB

Dix Core NI Solutions, Dax
' Structured Cabling NI Solu-

tioms, Dax Voice NI Solutions,

Dax Convergence NI Soh
tions and Dax Remate Man-

goldmine and also supportand | agement NI Solutions. )

Yoar of Establishment: 1969

Headquartered : Chennai

Products: Swiching,
Cabling & Routing, Network
Infrastruchure solutions ke
Data Acqisiion, Remate
Management. Data Center
Management efc.

Key poople: Ashok Mirza and
Depak Mirza - Founders &
Diroctors; Sudha Jagadish

« Chinf Operating Offcer
Subashini Prabhakar - Chief
Technology Manaer

Corporate Offica: Chennai

 Branch Dffices; Ahmedabad:

Bangalore, Kokata: Kocht:
Colmbatore; New Delhi

- Hydorabad, Mumba;
Chandigarh; Lucknow

' Employee strengih - 120

 National Digtributor ; The

company has distnbutors in the
following four matro cites:

Chenmal: 6CAPS COMPUTERS
INDIA

Kolkata: TECHNOCRAT
INFOTECH

Delki: MICRO SYSTEM
ENTERPRISES

Mumbal: DATAFORCE

Channel Partnors: 200
Authorized Dax Solution
Providers (ADSPs)

Key Competitors: Cisco,

- Juniper, D+Link




