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mobile aperarors and their

T'hcre is a huge upside in
the opportunities for the
growth of wireless products and
solutions. Since the wireless market
is now maturing and growing,
people are realizing the benefits
of a pervasive wireless network
which allows guad-play services
and more mobile applications to
be made available to consumers,
The recent introduction of
the 802.11n Diraft 2.0 rechnology
will change the way the world
perceives the Wireless world in
the near furure. Wireless adoption
in large enterprises, campus-
wide deployments in educational
institutions and even in small-
and mid-sized businesses s
witnessing increased traction.
Key verticals driving the growth
include TT and relecam secrors.
In addition, the adoprion of
Mobility solurions based on the
Wireless Platform by warious
industry segments like hospitality,

manufacturing, retail, real
estate, etc. is leading to greaver
proliferation of the WLAN

platform. Gowernment SWAMNs
and rural connectivity are also
leading to greater adoption of
wireless in the country.

Alok Kothari, Managing
Director, Aruba Networks, says,
“From our recent observations,
customers in India are more aware
of the benefits of implementing
WLAN in the office. From a nice-
to-have confercence type
deployments in the past, we sce
new deployments that are larger
in size and. importance. Some
recent large deployments using
WLAN as rhe primary access
method, particularly in education,

rooin

sovernment, healthcare and
hospieality.”
Cisco  was the first to

introduce the only Wi-Ti Alliance
approved ‘n” AP based on the
revolutionary MIMO Technology,
which allows for speeds of up to
300MDbps. Since early 2008, all
new laptops equipped with Intel
MICFOPIOCessors are now coming
with b/g/n radio embedded, thuas
setting the stage for “n’ takeoff
The primary driver for the

growth and adoption of wireless
technologies is the boominlaprop
penctration

and  the growing

Cawvery .‘!'EC‘{L'II'_\' ratcc L\\\'itll't?;

ts and voice & data service revenucs. '

Iped in fuelling the growth of the same.

proliferation of wireless and
handheld devices. Additonally,
as Wi-Fi becomes more secure

and there is tighter integration
between the wired and wireless
nerworks, more growrh will be
raking place in the adopuon of
wireless and mobility sclutions
across  wvarfous platforms and
industry segments. One can also
see that wvarious applications are
being developed on the wireless
platform for wvarious industry
segments  like manufacturing,
rerail, healthcare, hospitality, real
estate and others.

Market Size

wide scope for growth, but 2009

to the convenience.
India’s leading
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mng_ from 2 Sostaff. ofﬁce o 20, 000 -staff office in one system A:ub‘s s‘ystc.m. has IJr.c:n pmvt:n o many
large—s::a.[c £ epj.ojrmems wori&wmle, the product can be deployed i in HQ), branch, remore or home office. Tr
is |mpo!:taut to nore thar with Aruba system, users can roam across all their ofﬁces smnﬂcssl}' arid en.;ov !‘he'

market.

Dinx Networks provides all sorts of Wireless J‘\.Cl:e_sﬁ }_'JO!-I'I.!S, Wirelezs Brwdbsmd Routers, ADSL touters,
Wiireless LSB f\daphsr% PC[\-ICIA A,d"tptes S, \1 meiess PC’[ and Adap{exa product range tra. catcr o WiA-F

“for the wircless space. They address the consumer and retail segmenrs thmugh Lmkays, i Clsco owned
company, and in the cdmmercxal arid cﬂt-::rpr:se markct space. =

Ciscor s the on}} organization in the WUtl.d f_hm: has a ccrmplctc ey to- cm‘} product and sofazt:cm offcmu.g

“sofrware and tools. This acquisition provides Cisco with a FuLly—Jnrcgratcd line ‘of hoime. actworking

Their portfolio oo the wireless side includes products for mdoor WLAN nutd.eo: \‘?:[Llcas ]'.\Ir:sh
dcplu;.mcnt, and R.'F Spectrum Analysis, and they have recently movr:ﬁ mnto the WiMas space with the
:acqu.lsuucn of MNavini Networks thrhc:r wnrcle-;-z for: mdo@r/c:n!:&uor ﬂpphc:atluns Or dsplt)}mcnt -
including 802.16e - Cisco is represented in the entire space from the product side  1n addition, Cisco is
also focussing on the applications and solutions side. They are working wich third "ry-»e,ndoza to dccvclop'
mability soluuons specifically for the manufacturing, retail, healthcare, rea] esmrc and hospitnhty -;ecmm,
and many of these solutions are based upon the RFID platform. . : |

Cises has also recently acquived Seatele: based Pure Networks, a Teader in home networki 1 ma.n.agtmcnt

management solutions that will alse setwe as the E'nundatlon for the develapment of new multimedia-
enabled applicadons, tools and c:l.qulbtles for consumers (o usc l11 an !m:reﬂsmg!g, “eonnected life™ at home_
at work and on the move, !

In 2008, Cisco launched an cm:-bn:d architectire thm hn-lps busmcsses meet and exceed moblllq,' dem!ulds
and move beyond basic wireless nerworking into the next generation of business m(&b_:lat} = ttﬂnsiorr_‘mng
the way business is done by fostering broader collaboration and new levels af 'pmducti\iin; This launch was
part of Cisco Motion — Cisco’s innovative vision for business lnobJ.lLry that delivers pmctlcai ﬁ{‘)lut!érﬁ oy
ml:cgrai.e mc!_ule devices, applicadons, secarity and disparate ﬂe.twcri:s intaa umhe‘d platform:
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to return to its double-digit
growth during 2010 and beyond.
This is based on a research done
by Dell’Orc. The growth rate is
expected to be higher than 20 per
cent per year.

There is no market report
separating the enterprise WLAN
from consumer WLAN. It is very
difficult to assess how big the
enterprise market will be. It may
not be very large in the past, but
certainly one can see significant

growth lately.

“Cisco  has leveraged its
strengths and leadership in
networking to develop mobility
and  wireless  solutions  as

an integral part of network
infrastructure. Cisco has gained
a strong, foothold in the Wireless
(both indoor & outdoor) market
with an India market share of
20.11 per cent (Q4, CY 2008,
IDC) and is steadily growing,”
informs Prem Nithin, Senior
Technical  Consultant, Cisco
India & SAARC.

Latest Trends
Following are the trends in

the Indian marker:

+ Deployment of Wi-Fi in
campus-wide *merworks,
especially  in  education,
manufacturing and hospitalioy
segments :
Adoption  of  high-speed
802.11n

Wi-Fi technology has been
a key driver in shiftine the
market to the next wave of
-high growth

New applications and wsaze

of wireless “like Vpice over:

WLAN i

IEEE 802.11n solugons =il
operate in the 2.4-GHaz, zhé
5-GHz radio band, or bath

bands, offering backward

compatibilitywith pre-existing
802.11a/b/g deployments

- Wireless solutions based on
the 802.11n standard employ
several techniques to improve

the throughput, reliability,

to simplify wireless adoption

certified.

and increase the performance of
802.11n.

Partner’s Role in the
Deployment of Wireless
Products

“Extreme Networks frmly

believes in its partners. They
play a major role in terms of
design, implementation and
maintenance of Wi-Fi networks
and the innovation in regard to
the products,” Jitendra Gupta,

Dax’s main  source of
distribution is through their
extensive netwotk of Authorized
Dax Service Providers (ADSPs).
Dax Package of Networking
Infrastructure solutions s
marketed by a network of 200

ADSPs on board across the
addtessable  market.  ADPSs
are armed with a successful

combination of products and
technology that yield a higher
Rol for the end-user,

Country  Manager, India &
SAARC, Extreme Networks.
Aruba has a 2-der channel
partner strategy. They have value-
added distributors that manage
the channels in India. Committed
Aruba channels must have their
System  Engineer certified by
Aruba before they are allowed to
install and maintain the system.
They also have project-based
partners that sell their products

The primary driver for the growth and the adoption of
wireless technologies is the boom in laptop penetration
and the growing proliferation of wireless and handheld
devices. Additionally, as Wi-Fi becomes more secure and
there is tighter integration between the wired and wireless
networks, there will be more growth taking place in the
adoption of wireless and mobility solutions across various
platforms and industry sepments. One ean also see that
various applications are being developed on the wireless
platform for various industry segments like manufacturing,

retail, healthcare,
and predictability of wireless
LANs

- Together, these techniques
allow B0Z2.11n solutions
achieve an approximate five-
fold performance increase

to

over current 802.11a/b/g
networks
Cisco recently announced

its mew 802.11n access point
— the Aironet 1140 Series — a
business-ready, Wi-Fi Certified
802.11n Draft 2.0 platform
that expands Cisco’s portfolio
of  next-generation  wireless
solutons. The Aironet 1140

‘Series Access Point is the first

platform to combine the power
and full-performance of 802.11n
with: the efficiency of standard

- PoE (Power over Ethernet) — a
- combination that will accelerate

and simplify the migration o
802.11n. 'In addidon, it also
snnounced the Cisco M-Drive
Technology, a new, system-wide

fearure of the Cisco Unified
Wireless Nerwork that extends
. iscos heritage in  building

networks  to
delivering a reliable RF platform

enterprise-class

hospitality,

real estate and others,
but they must engage the services
of their distributors or service
partner for deployment, until
they have their own engincer

Cisco’s go-to-market strategy
is through Channel Partners.
Cisco’s strong channel nerwork
with over 1,000 resellers in 100
cities gives them a nationwide
footprint for their netwcrking
products and solutions, and they
plan to add 600 new partners
specifically certified to cater to
SMB customers, especially in
Tier-2 and Tier-3 markets. For
their wireless portfolio too, their
partners are actively involved
in taking the products to the
market.

Opportunities for
Partners

Cisco says that solution
providers can tap healthcare,
hospitality, manufacturing
industries,

Extreme Networks recently
announced its channel partner
programme. There is a very
good scope for channel partners
to become an expert in wireless
technology as most of the
customers are looking for

VAR
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maobility solutions and of course
growth percentage in the wireless
space is much more attractive as
compared to wired space.

“To empower our channels to
delivervalueaddta their portfolio,
we are offering our extensive
‘solution-based” approach,
which can be tailor-made to suit
the specific customer’s main
business line. This gives an edge
to our partners in providing
solutions which can wrn as
business enabler. Our Channel
thrust focusses on: targering
regional sales across the country;
in reaching SMBs and the niche
market; supporting customers
in terms of total Service Level
Agreement (SLA) relating to
99.9% network uptime,”  says
Ms Subhashini Prabhakar, Chief
Technology  Manager, Dax
Nerworks.

therefore the channel is expected
to invest in committed sales and
technical resources,

“With that commiunent,
Aruba will be willing to offer
channel a better margin than the
low-end consumer type product.
The margin also varies based
on revenue commitment,” says
Kothan,

Gupta  adds,  “Extreme
Nerworks strongly believes in
having a strong bond with their
partners. Partners of a company
help build a strong base of any
company. Extreme Networks
assures our marging to work on
double-digit margin, make money
in terms of implementation
and maintenance of the Wi-Ii
networks.””

is

condition for a LOS link
is that the two antennas
can be connected with
an  imaginary straight
string, No object should
blackthisline, Achieving
this with a short link is |
fairly easy. Morcover,
in order to cover large |
distances, great height
needed. So, tower |
erection
implementation costs.”

increases the

Channel Incentive
Programmes are
designed  to  reward
partners who

successfully align their

Benefits for Partners

The  enterprise  WLAN
marker is sdll at an emerging
stage and channel partners need
to assist vendors in educating the
customers for the best way of
deploying WLAN. There are 2 lot
of values selling knowledge and

Subhashini Prabhakar
informs, “We do have incentive
programmes to encourdge our
channel partners. We provide
more point on special and latest
technology products being sold
by our partners. The greatest
challenge in Wireless project
implementation is the line of
sight.  Generally, radio sigaals
require a clear path berween
antennas. Of course, the first

business strategies
in defined  advanced
technologies, new

Mithin says, “Cisco [

business, or
sales opportunitics. New
Opportunity  Incentive

solution

Préen Nithia, Senid Tesieally 218
Consultant, Gisco India & SAARC

1 Technical

Programme (OIP) -

one of the four leading partner
programmes is run by Cisco
in India that provides business
reward channel
partners for hunting and securing
new  business  opportunities
to drive growrh in the market.

incentives to

The revised — new avatar of the
programme - has been launched
a few weeks back and the early
results are very encouraging
Solutions Incenrive Programme
(SIP)  rewards  opportunities
delivering vertical and horizontal
customer solutions that
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integrate proprictary or third-
party applications and services
with Cisco technology., Value
Incentive Programme (VIP)
rewards partners who have a
focussed, robust business practice
in selected technology areas,
like Unified Communications,
Wireless LAN and Securiry.”

Service Support

The
support is very important in the
selling of all the solutions.

Gupta informs, “For Extreme
Nerworks, the fust level of
support to end-user has been
provided by our channel partners.
The sales service support is
directed by 24x7 - TAC
support centre where engineers
and a local RMA centre guide

them,”

after-sales service

our

Aruba provides  two
support options to Indian
customers:

+ Arubacare, it is a direct and
online support from Aruba
This is targeted at customers
who have a wide deployment
including remore areas where
no Aruba channel partner is
available in that location,

7 our
support
with

Pevel 210

252 100

in

Dax afisr-sales service
cludes:

B

virtually'e
Live char—sales opni
website -offers signi y
a high level of supporr and
improved online experience

icantly

to our visitors. This not only
gives us further visibility into
the customer but also helps

us enhance our service levels
as well.
Toll  Free Helpdesk for
Technical & Logistics
Support
Ciseo  Services  speeializes

in providing quality service and
backed
by their extensive networking,
business and technology
experience in the world's largest,
most  sophisticated  networks,
Along  with  their  partners,
Cisco Services helps customers
improve productvity, achieve
operational excellence, and meet
market needs swiftly.

su PPD[‘ T IO CUSKOMErs,

Finally...
With

wirel

the growth of the
ss industry, the future looks

very bright. The introducton of
he high-speed 802.11n Wi-Fi
technology has been a key driver
in- shifting the Wi-Fi market to

the next wave of high growth.
This new technology not only
offers high-speed wireless access
but also a more reliable coverage.
Wi-Fi now becomes a viable
alternanve to wired access.

WLAN and Mobility is an
irreversible trend, the workforce
pattern has been changing from
a fixed desk model to mobile due
to many contributing factors such
as pandemic, natural disaster,
terrorist attack, work-life balance
or even due to frequent traffic
jams in  major Many
companies now have a sizable
number of  workforce either
working from home, public area

cities.

or overscas that requires secure
the office network,
Analysts predicted that there will
be over 1 billion mobile workers
in the world by year 2010.

The growth in the wireless
market in India will be driven by
all segments of industries as more

access o

wireless LANs are being set up
by organizations to complement
their wired infrastructure,
and more pervasive wireless
networks are set up by many IT
organizations, This growth in the
adoprion of WLAN is being seen
across all segments, even among

SMBs, =
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